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An enduringimageof menandtheirjewelry is the 1970 guy with his polyestershirt ?orng sample reprintin FOF

unbuttonedo revealaregrettablgglimpseof gold chain Soit mayseemstrangethat ¥ Order areprint of this article now.
jewelersfrom Harry Winstonto Kay Jewelershavebeenrolling outmeris pearl
necklacespavZdiamondringsandgold bracelets Start a FREE

trial of the

Annualsalesof meris bling havetakenoff, nearlydoublingfrom 2004to 2006and Online Journal

reaching$6 billion in the U.S., accordingio Unity Marketing aresearcHirm in T | S—

StevensPa While we oftenblametrendson theyoung it wasamiddle-age The Print
businessmagseatedesideme at adinnerlastspringwho unbuttonechis shirtcollarto  Journal

reveala glowingblack pearlon aleathercord
Free US Quotes:

FredericDeNarp chief executiveof CartierNorth America ¢ Symbol
saidrecentlythatCartierhasbeensellinganunusuahnumber Name

of diamondencrustednerswatches >

Get FREE E-Mail by topi
And therehasbeenarecentrun on $250 pearlbraceletdor o IR

menat PearlParadiseom, where5% to 10% of salesarefor Check Out our Mobile &
menthesedays up from almostnothingfive yearsaga More Wireless Services
thanhalf of the 1,052 mensurveyedecentlyby Harris DIGEST OF EARNINGS
Interactivesaidthey view grownmenwearingjewelry -- Details of the latest corporate
otherthanwatchesweddingbandsandcuff links -- as earmings reported for FREE.
"fashionablé and"sophisticated

Thesedays luxury brandsare hopingto spurnew salesgrowth by luring in men and
jewelry marketersaregoingaftera marketthey perceiveasuntappedBut the companies

Music entrepreneur Russell ; ”
simmons recently launched a  haveseernthe opportunityfor years why arethey now startingto succee@® For most

line of jewelry for men. grownups meris jewelry haslong beensoloadedwith subliminalmessagesoncerning
sexuality masculinityandclassthatno MadisonAvenueadvertisinggurucould persuade¢he averagananamong
mento wearit. For mento get pasttheseassociationandwearthe stuff, theremustbe someculturalexplanation

A 20-yearold surferwearingasilver chainat his collarbonesimply looksvirile. But onanolderman thelook is
morecomplex atits worst, it canbe dangerouslygloseto thelook of atoo-skimpy T-shirton agrownwoman A
grayingfifty -somethingman| know recentlyconfessedo me thathe purchase@ necklacesayingit remindechim
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of oneheworebackwhenhewasin his 20s, the lasttime meris necklacesveremainstreamThistime around "I
justhadto feelit onmy skin," hesaid soundingprimal. His wife rolled hereyes

Somemenmay betakingtheir cuesfrom celebrities Amongthe menwith grayat theirtempleswho areadorning
themselvesPierceBrosnanwearsa Tahitianpearlat his neck

Thegrowthin meris jewelry tracksa broadernnterestamongmenin theirown appearancewvith salesof meris
apparelaccessoriesandevencosmeticontherise Indeed the jewelry boommay bethe latestoutgrowthof the
now-agingmetrosexuaphenomenonin whichyoung urban heterosexuamnenbegano adoptpersonakcarehabits
suchaseyebrowgroomingthathadlong beenmorecommonamongwomen "In the postmetrosexuaivorld, with
David Beckhamwearingnail polishandsarongsyou havethe babyboomerwho's notgrowingold gracefully” says
MichaelMackg merisfashiondirectorat SaksFifth Avenue which hasbeenselling alot of meris jewelry lately.
"He's exercisingandhavingcosmeticsuigery -- therés somuchmoreacceptancef whatyou canwear™"

Fifty-yearold Milton Pedrazzachief executiveof the researclyroupLuxury Institute positsthat"menare
beginningto adornthemselvesnorebecausevomenaresomuchmoreselfsufficient andsuccessfuandfar more
picky, andnow menneedto competan amoreDarwinianfashion"

"Justatheory" headds

Neil Patak a 20-yearold collegestudenin Northridge Calif., seemgo concut Mr. Patak who hassethis sightson
acertainyounglady, recentlyhadan AmericanExpressplatinumcardconciege chasedowna$155Dolce &
Gabbangendanfor himselfat HarveyNicholsin London It'simportant”to distinguishyourselfamongthe other
guyswith thegirls," heexplains " Girls wantto seesomethingnoteworthy" AmericanExpressconciegeshave
fieldedmanyrequest$or meris necklacesincludinganantigueRomancoin pendantanda black-diamonddogtag
by jewelerDavid Yurman

Thejewelry boomis alsopartof the ebbandflow of fashion After the freewheelingl970s, mostmenavoided
jewelry or hid it undertheir clothes But amarketfor humongougendantandrings grewamongthe hip-hop
subsetandeventually the style caughtholdin the generationshatfollowed the boomersHip-hopyouthculture
becamenormalizedandtoneddown. DiamondCartierwatche® " Thats a carryoverfrom hip-hopandbling,” says
Tyler Thoresonexecutiveeditorof fashionsiteMen.StyleCom "andnow it's madeit to orthodontistsn New
Jersey'

Music entrepreneuRussellSimmondigureshe cancashin ontheinterestin mensjewelry. He becamea mogul by
selling hip-hopandrapcultureoutsidethe 'hood Thejewelry industry, with its limited offeringsfor men has
overlookedthe market'in the sameway thatthe musicindustrymissedvhatrapwas" saysMr. SimmonsHe
recentlylauncheda line of menisjewelry calledthe SimmonsJewelryMen's Collection with a broadchoiceof
chains diamondcrossesdogtags braceletandrings He reportsit hasa healthy40% selkthrough meaningthat
40% sellsat full retail price, andit's soldin 1,900storesup from 180in January2007. "I've neverseerna more
untappednarket’ hesays

But still, unlessyoure JohnnyDepp therearelimits to meris newfreedomwith jewelry. JudithBright, a Nashville
Tenn, jewelry designemwho worksin hammeredjold andsilver, saidshehasreceivedrequestgor meris pieces
with semiprecioustonesnvrappedn silver or goldwire. Shesaidthis with hereyebrowsaisedandhernose
wrinkled.

And evenindividualswho wearjewelry dort wearit everywhereDiversity Affluence aHambug, N.J., consulting
groupthathelpsmarketergeachthe "affluentethnicconsumeft’ recentlysurveyed30 African-American
professionamenabouttheir attitudetowardjewelry for men Theverdictwaswidely in favor of buyingit and
wearingit almostanywhereexceptthe oneplacewherefirst impressiongountmost ajob interview
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Perhapghis explainswhy somanyof the necklacedeingsoldto menthesedaysarerit visible on the street Theyre
disappearingindermeris shirts
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